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Consumers

2009-2008 | 2010-2009 | 2011-2010

2012-2011

2014-2012

2016-2014

2016

Country
EU-28

Knowledge and Trust

Knowledge of consumer rights* =35 -0.6 99 515 23
Trust in organisations 122 9.7 -7.3 2.8 -6.9 144 83.6 114
Trust in public authorities 111 115 -10.7 12 -03 155 82.4 132
Trust in retailers and service providers 153 94 -6.4 -1.1 29 54 846 89
Trust in NGOs 101 82 -4.9 81 -23.2 224 837 120
Trust in redress mechanisms 128 12.7 -4.8 2.7 27 6.8 59.1 123
Trust in ADR 16.3 16.2 -6.1 -7.0 2.1 6.7 63.8 118
Trust in courts 93 9.2 -3.6 16 33 7.0 544 129
Trust in product safety 119 39 04 -2.7 -2.8 12.7 937 156
Trust in environmental claims 104 793 135
Confidence in online shopping domestically 113 846 12.2

Compliance and enforcement
Exposure to unfair commercial practices

-12.3

37

Other illicit practices

-13.8

34

Complaints and dispute resolution

Problems and complaints (composite indicator) 24 893 04
Non-negligible problems, but no complaint 111 322 12.1
No problems encountered -6.1 -10.8 45 6.9 82.6 2.7
Ret a| le I's 2009-2008 | 2010-2009 | 2011-2010 | 2012-2011 | 2014-2012 2016-2014 2016 CEOLLJJ-nztérBV

Knowledge and Trust

Knowledge of consumer rights* -0.7 58 -5.1 09 -13 453 -8.2
Trust in product safety 2.0 -2.6 -14 823 59
Trust in environmental claims -04 818 129
Confidence in online selling domestically 26 67.3 10.1
National public funding to consumer organisations B _

(in € per 1 000 inhabitants, 2015 data) No Data | No Data 1 3| No Data No Data No Data
Compliance and enforcement

Prevalence of unfair commercial practices -0.9 27.2 -3.0
Compliance with consumer legislation 26 726 44
Enforcement of consumer and product safety legislation -10.2 7.0 -2.9 23 758 138
Complaints and dispute resolution

Participation in ADR mechanisms 73 385 6.8
Length of judicial proceedings (days, 2015 data) No Data

Knowledge & Trust
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Consumers in Ireland have the third highest trust in NGOs in the EU.
- The proportion of consumers in Ireland who have trust in product safety is the second highest in the EU.
Consumers in Ireland have the second highest confidence in online shopping in the EU.

Compliance & Enforcement

Complaints & Dispute Resolution
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Retailers in Ireland have the second highest trust in environmental claims in the EU.
Consumers in Ireland are second least likely exposed to unfair commercial practices among the EU-28 consumers.

Retailers in Ireland are the second most likely in the EU to believe consumer and product safety legislations are enforced.

* Comparison with previous years based on comparable questions only.
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